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About us

IGM Web, is since 2000, a consulting company
and internetbased software developer for
leisure and tourismsector.

Developments: Synergy Event, management of
cultural and sports events, venues & theme
parks, and Synergy Hotel booking engine and
online distribution system for the hotel industry.

Member of the Open Travel Alliance since
2004, it is the first and only Spanish member
certificate. Located in the Science and
Technology Park of theaJdG (University of
Girona), benefits from synergies resulting from
the contact with its technology innovation.

A company of Hotusa Group, 4th Global hotel
group and 1st European, which provides
synergies and knowhow at first hand.
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Mostly a marketing management and sales tool ... ‘
event




Why?

& Not everything is "just sell ticketg .

& Companies must know their customers, needs
and preferences.

& Marketing must be specific and tailored to each
change of need

& Itis a major costssaving.
& Being internet based, you can reaclteveryone.

& The internet market is getting bigger, Synergy
Eventas well.

&L Accumulated knowledge of Synergy Event
customers since 2002, is reinvested year after
year in the system by IGM.
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What can| Do?

Mastering the "tempo" of the sales and
distribution.

Apply the sought policy ateach event and
circumstance

Ability to fully exploit the capacity of the
venues.

Optimize costs.

Increase sales capillarity.

Exploiting the synergies from the internet.
Distribute according toyour own criteria.

Attract new types of customer, customizing the
offer.




Configiration

& Intuitive and graphical definition and
management ofvenues.

Venues with numbered and freeseat.
Sectoring: area, zone seat.

Change of sectoring online & reatime.
Photographic/3D vision from theeat.
SeasonsManagement.

— o Events Management
e unique events
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daily and/or repetitive events

L Management fees for
product/season/event/customer type and
combinable fares withdiscounts.
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Cusbmers

Relationships: partners, householdszompanies
Definable customer datefields.
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Assignment of rates anddiscounts.
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_ Online management of payments and
P || G ) devolutions (w. online banking system.

& Control of access andise.

& Sale through customer formyisualization and
control of the expenditure.

& Customizable statistics
L EU Personal Data ProtectioGontrol.

& Customer comments of subscription and/or
unsubscription

& Data Export and ODB@ccess.
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