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About us

IGM Web, is since 2000, a consulting company
and internetbased software developer for
leisure and tourism sector

Developments: Synergy Event, management of
cultural and sports events, venues & theme
parks, and Synergy Hotel booking engine and
online distribution system for the hotel industry.

Member of the Open Travel Alliance since
2004, it is the first and only Spanish member
certificate. Located in the Science and
Technology Park of theaJdG (University of
Girona), benefits from synergies resulting from
the contact with its technology innovation.

A company of Hotusa Group, 4th Global hotel
group and 1st European, which provides
synergies and knowhow at first hand.
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What Is

Eurostars Grand Marina *****

ubicado en el complejo de ocio y negocios del World T...

= | Aires Mediterraneos, arte vanguardista y una suave brisa marina presiden
las privilegiadas instalaciones del Eurostars Grand Marina Hotel == GL

importe medio por noche: 181 90€
. Conversor de moneda

Habit. Ocup. Tipo hab Pensidn Precio habitacidn
i ft @ Dable Superior @ Aloiamisnto 363,80€
=miznto y Desay 466,52€
1 t © Doble Deluxe [ 406,60€
jamiento y Desay 509,32¢€
1 it © City Suite =i 428,00€
Aear U 530,72€
1 ft @ Doble Premier 449,40€
=yun 552,12€

1 i Hoche Romantica - Alojamiento  — , .
o Deluxe con desayuno, cava y 2 ey =gtz 470,80€

fresas con chocolate

i ft @ Lunade Miel miznto v Desay 535,00€
1 ft @ Junior Suite samient 577,80€
)" Alojamiento y Desayuno 680,52€
1 1 @ Marina Suite e 684,80€
! Alojamiento y Desayuno 787,52¢€
Impusstos incluidos Precio Total Resarva: 363,80€ Q

Conversor de moneda |7

Synergy Hotel is a marketing system of
accommodation inventory.

Based on internet, gets full advantage of the
direct (online) contact with customersthrough
the main channel of communication of business
transactions that is internet.

Its features, arethe most technologically
advanced tools for marketing and distribution
online.

It has been designed and developedas a
"middleware" a third part between
management(PMS) and the customer
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& Inventory manageme
Aoom types

gé‘:fﬁ Aoccupation

| | board
<Publicwebsite > Ahneeting r ooms

- % Rates management
& ii] % Availability management

<Private website> & Restrictions management
_ % Intelligent business rules
g&g % Promotions X* Y, e
%:_Dynamic packages
- & Distributionengine(XML/QTA)
g&-@ L SEQ geolocalisation POl , s, RSSt

<Affiliation> PMS interface>

5

. % Multimedia& content management
<XML/OTA distribution>

Mostly a marketing management and sales tool ... ‘
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Why?

% Through internetare sold more than 85% of the
hotel reservations.

& Thecurrent PMS are not designed or prepared
for market. Synergy Hoteintegrates
seamlessly withthem.

% Youcan react quickly to market changes

& Allows you to apply marketingtechniques each
moment, event or circumstances.

% Save costsof revenue management

% Businessrules automatically adequateoffer to
demand

% [Itincorporatesin native mode the OTA(Open
Travel Alliance) standardnessaging protocol
transactions

% Allows you to control the distribution,not the

reverse.
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What can| Do?

-

A m mom

Mastering the "tempo" of thesales and
distribution

Apply in each event andmoment thedesired
policy.
Exploit at maximum the inventory

Havingthe latest technology in your hands and
suitable to their needs

Optimizeand save costs
Increasesales capillarity
Yield Internet synergies

Dominate the distribution and that distribution
will not dominate you
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